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OBJECTIVES

A To define edutainment.

A Review behavioral change models from public health and apply
them to financial behavior.

A Introduce Nuestro Barrio from conceptualization to evaluation



"EDUTAINMENT

Also known as Entertainment Education.

A Process of purposely designing and implementing a
media message to both entertain and educate, in order to
l ncrease audience memberso kno
create favorable attitudes and change overt behavior of
Individuals and communities. (Singhal & Rogers, 2002)

Sesame Street



Edutainment can
take several forms

Radio Dramas T

Television***

Film 1 fuls o &

Street Theatre

VR s
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Internet based media/CD or
DVD ROM modules
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Comic books/Animation

Often works best when
combined with a strong multi-

level marketing strategy. - ’ _ -
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Why Edutainment?

Audio and visual learners can benefit.

Offers paralanguage (paralinguistic)
communication.

llliteracy Is not a barrier to learning.
Reaches and attracts a wide audience.

Necessary to keep peopl e
media driven society.

More exciting than brochures and they can
cover more information.




Edutainment - Influencing Change

A Individual Level A Community/Societal Level
| nfl uence an i ndi % Cahbrimd abat changes in
awareness, attitudes, and group, community and
behavior towards a desirable organizational norms
end.

A Can serve as a social
mobilizer, an advocate,
iInfluencing public and policy
initatives in a socially-
desirable direction.




USE OF EDUTAINMENT

A Audiences
AGeneral Public
ASegmented Audiences
APolicymakers
AService Providers
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Public Health Theory

A Social Learning Theory (Albert Bandura)

A Emphasis the importance of observing and modeling the
attitudes and behaviors of others.

A Vicarious learning from others is a powerful teacher of
attitudes and behavior.

A Miguel Sabido Methodology

A Use long-running serial dramas (telenovelas) to create an
emotional bond between the audience and characters.



Serial Dramas versus Documentaries or
Single-episode Dramas.

A They allow time for the audience to form bonds with the
characters and allow characters to evolve in their thinking and
behavior with regard to various issues at a gradual and
believable pace in response to problems that have been well
illustrated in the story line.

A Entertainment programs forge emotional ties to audience
members that influence values and behaviors more forcefully
than the purely cognitive information provided in
documentaries.




Key Points for Successful
Edutainment Telenovelas (Soap
Operas)

A Information/Intellectual material can be added to the without
disturbing the emotional nature of the program.

A Emotional stimuli can be added to mainly intellectual flow
without losing the cognitive coherence

A Create cliff-hanging excitement at the end of an episode to get
people to come back for more.

A Create positive and negative reinforcements/role models for
behavior change.

(Miguel Sabido, 2002)



History of

Edutainment

Radio and television soap operas in
Mexico, India, Brazil, Kenya , South
Africa and Tanzania.

Hum Log, India

Soul City,
South Africa




Is There a Difference between an
Educational Program and a
Edutainment Program?
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Nuestro Barrio

The Bold and the Bankable

Using Telenovelas for Financial Education



. History of Nuestro Barrio

Created pilot in late 2003 through partnership with FHAP agencies across NC, NC Fair Housing
Center, and CRA-NC.

Pilot episode focused on fair housing issues.
Aired on leased access and PEG stations across the state.

Received earned media coverage in both English language and Spanish Language Press.



+ . .
Preparation for Nuestro Barrio

A Formative Research

A What are the issues/barriers to financial services for Hispanics in
the United States?

A What are the financial behaviors that we want to change or
Improve?

A Conduct qualitative interviews with service providers and individuals
In various communities and within various subgroups within the
Hispanic community.

A Use real life examples as the bases for storylines



Preparation for Nuestro Barrio

Important for us to show the diverse cultures within
the Hispanic community of the United States.

Use music as an entertainment vehicle

Have two veins of storylines that played across
multiple episodes

Educational storylines (not necessarily exclusive of
entertainment)

Entertainment storylines
Weave both together as much as possible




Topics Covered Iin Nuestro Barrio

A Homeownership

A Credit Cards and Credit
A Budgeting

A Importance of opening a bank account

>

Understanding credit scores

A Value of Insurance

A Recognizing and avoiding predatory lending practices
A Avoiding Foreclosure

A Peer pressure as it relates to identity

A Higher Education

A Diabetes



+
STRATEGIC MARKETING
Partnerships

A Bank Partnerships A Partnerships with Television

Stations
Hay aportunidaces €n ﬁ

my
BANK OF ’ m

ALBUQUERQUE ..’

A Partnerships with Non-Profit Organizations

LUCHA /\nT

fpar
COALITION ror
HOUSING

“Luchamas por La Famitin”

HOUSING ASSOCIATION




Strategic Marketing
Additional Products

A Photonovelas

A Radio and Television PSA
Spots

A Theme Song 1 played on Radio
and at events.

A Billboards/Print Advertising
ANebsite

A T-shirts/mints
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